
 
 

Marketing Coordinator 
 
For more than 30 years, the Dallas Sidekicks has been one of the Metroplex’s most successful and 
beloved professional sports organizations. Since the team’s inaugural season in 1984, the four-time 
indoor soccer champion has cultivated a passionate fan base and powerful presence in soccer-
crazed North Texas.  

  
The return of the Sidekicks in 2012 after an eight-year hiatus proved that the team has staying 
power. The organization was able to bridge the gap between its past and present, welcoming back 
its die-hard fans of yesteryear while also introducing a new generation of Sidekicks fans to the fast-
paced, exciting game of indoor soccer. With the recent ownership change during the 2015/2016 
season, we have seen new players, a new coach and a reinvigorated team. The Sidekicks 
organization is well positioned to capitalize on the history of the team and the legacy of the 
Sidekicks name, and we are excited to take the organization to the next level in professional indoor 
soccer 
 
 
The Marketing Coordinator will oversee the organization’s marketing initiatives. This person is a 
highly driven and resourceful individual who will help craft the direction of and lead all marketing 
efforts. This person is responsible for the continuous building of the company’s marketing 
infrastructure, as well as developing strategies and plans to meet company marketing goals. 
 
Responsibilities: 

! Develop and implement a cohesive marketing plan 
! Set marketing goals for the company 
! Manage marketing budget 
! Identify and implement marketing programs and platforms that will be beneficial to 

growth 
! Continuously driving the company’s efforts to position itself as a market leader 
! Develop and deploy tactics that build brand awareness, drive leads, and increase market 

share 
! Manage all marketing campaigns 
! Prioritize marketing projects and allocate resources accordingly 
! Identify and manage third-party marketing report platforms 
! Manage all resource platforms as they relate to marketing 
! Prepare regular marketing reports for Dallas Sidekicks marketing and operations teams 
! Hold quarterly meetings to discuss and review company marketing initiatives 



! Develop communications strategies for each client, including but not limited to PR, 
blogging, creative writing, and email marketing 

! Work with marketing team to find synergies between social media and other 
communications 

! Work with all departments as communications efforts relate to each one specifically 
! Manage internal and external communications strategies and executions 
! Manage media opportunities 
! Prep clients for interviews and other media opportunities 
! Write and manage press materials: press releases, media pitches, media lists 
! Manage campaigns and foster relationships involving media, bloggers and influencers 
! Collaborate with all departments to provide the most comprehensive marketing 

experience 
! Manage crisis situations as needed 
! Additional responsibilities relevant to job role, as assigned 

 
Requirements: 

! Undergraduate degree majoring in marketing, journalism, or related degree 
! Sports marketing a plus 
! Strong leadership and communication skills 
! Excellent project management skills 
! Excellent communicator in both oral and written form 
! A creative thinker and writer 
! Understanding of AP-Style 
! A quick learner that thrives in a fast-paced environment 
! Experience creating and implementing successful marketing campaigns 
! Highly organized and ability to prioritize, multi task, manage a complex workload and 

handle pressure 
! Able to meet shifting needs and priorities, and is eager to collaborate and innovate in a 

fast-paced, creative environment 
! Strategic mindset 
! Ability to make difficult decisions 
! Results oriented team player with excellent interpersonal skills 
! Strong public relations skills 
! Solid knowledge of marketing industry 
! Positive attitude 

 
We are an equal opportunity employer and all qualified applicants will receive consideration for 
employment without regard to race, color, religion, sex, national origin, disability status, protected 
veteran status, or any other characteristic protected by law. 

 
 


